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 Building a Social Media Strategy
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○ To avoid overwhelm

○ To get the right kind of 
engagement

○ To ensure you’re not leaving 
something important out

○ To have a reference when you 
don’t know what to post
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●
first glance?

● audience? 

● personal 
life

● information

● issue areas

● my voice
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●
first glance?
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●
first glance?

○ Character
■ Explain-Curate-Reveal-Opine- Engage

○ Visuals
○ Tone
○ Alignment
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○ Decide where to organize 
and plan content
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○ Decide where to organize 
and plan content
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○ Use Twitter lists, and other 
tools to curate
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○ Set reminders!
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○ Decide where to organize 
and plan content

○ Use Twitter lists and other 
tools to curate

○ Set reminders!

○ Audit your own feed
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○ Write a thread

○ Compare and contrast

○ Cite a statistic

○ “On This Day”

○ Tell a constituent story

○ Take a photo

○ Ask a question
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○ Repost a tweet

○ Quote an article

○ Respond to someone else’s 
post

○ Share a hobby
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